This presentation discusses race demographic data and other demographic data collected
by King County and WestSide Baby. When basic needs data is discussed and evaluated,
WestSide Baby acknowledges that systemic racism and structural inequities and
discrimination is baked into all disproportionate need seen in the following data. We do not
express this lightly or passively. We also acknowledge the strength and power of all
Communities of Color who continue to thrive and build families after generations of
trauma. WestSide Baby’s White Center Hub is on the land of the Coast Salish and
Duwamish people, who first lived and worked on this land, and continue to live and work
here today.
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WestSide Baby’s 3-Year Vision: Reduce basic needs gaps in communities facing
disproportionate need
WestSide Baby’s Vision: All children are equipped with everything they need to be
healthy, happy, and resilient
Strategic Priorities 2020 + Beyond: Adapt to the needs of the community facing
disproportionate need, Advocate for structural change to eliminate causes of
disproportionate need, and Build Capacity & Effectiveness to create the
organizational capabilities and conditions we need to achieve our vision.
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Just an FYI
Compiled by Toni Sarge and Alessandra P of Crux Consulting
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King County overall, 2017 & 2019: 20.7%
New 2019 data does not show a statistically significantly different average Diaper
Need percentage, though 2017 data was 23% and the updated statistic is 20.7% with
a confidence interval of 19%-22%. Statistically, there is not change.
Basic needs: diapers or formula, King County (2017 & 2019)
A survey of children aged 6 months through 5th grade examined whether or not
families have struggled to afford basic needs since the child was born. In King
County, 20.7% of children lived in families that had found it difficult to afford
diapers or formula at least some of the time since the child was born.
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This graph is showing what percentage of each racial demographic is experiencing
diaper need. For example, 44.7% of Native Hawaiian/Pacific Islanders babies are
experiencing diaper need. 36.4% of Black babies are experiencing diaper need.
Notes on Child’s Race Data:
The only statistically significant changes for this question were:
1. Decreased need reported by Native Hawaiian/Pacific Islanders (from 56%) w/ a
note that the sample size for this population was very small but it is STILL
significantly higher than average.
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New 2019 data does not show a statistically significantly different average Diaper
Need percentage, though 2017 data was 23% and the updated statistic is 20.7% with
a confidence interval of 19%-22%. Statistically, there is not change.
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families have struggled to afford basic needs since the child was born. In King County,
20.7% of children lived in families that had found it difficult to afford diapers or
formula at least some of the time since the child was born.
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Because our WestSide Baby data demographic collection is 100% families experiencing
need, we are not able to directly compare our distribution percentages to the need
percentages from the BSK Survey.
We took the # of a specific race experiencing diaper need as a proportion of all survey
respondents experiencing diaper need, so that it is MORE parallel to our WSB distribution
data, adding up to 100% total families experiencing diaper need.
This graph shows (green) the percentage of WSB’s total distribution to that racial
demographic next to (black) the percentage of the BSK respondents in each race that said
they experienced diaper need proportionate to all families experiencing need.
In conclusion, for the most part, WestSide Baby is distributing fairly or equally, across racial
demographics when compared to the BSK diaper need data. However, if we want to move
toward our goal of decreasing the most disproportionate need, we need to distribute
MORE to communities experiencing higher rates of diaper need.
Example:
24% of children experiencing diaper need are white, versus 14% of all white families are
experiencing diaper need (previous chart).
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4% of children experiencing diaper need in King County are Native Hawaiian/Pacific Islander.
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Because our WestSide Baby data demographic collection is 100% families experiencing
need, we are not able to directly compare our distribution percentages to the need
percentages from the BSK Survey. We took the # of a specific race experiencing diaper need
as a proportion of all survey respondents experiencing diaper need, so that it is MORE
parallel to our WSB distribution data, adding up to 100% total families experiencing basic
need.
This graph shows (green) the percentage of WSB’s total distribution to that racial
demographic next to (black) the percentage of respondents that said they experienced
diaper need, next to (grey) returns us to the original BSK data illustrating the need within
one racial demographic, so here, the number of children within a racial demographic is
shown as a proportion of all children in that racial demographic.
So, when we bring back the BSK percentages (grey bar), we can identify the top 3 groups
experiencing the highest need are Black, Native Hawaiian/Pacific Islander, and Latinx
communities.
Native Hawaiian/Pacific Islander Community: Largest basic needs gap as displayed by the
BSK Data and most disproportionate need to distribution rate from WestSide Baby. We
know that 45% of Native Hawaiian/Pacific Islander babies are experiencing diaper need,
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and we know that we distribute to a low number of children in this demographic. This is not
controlled for population, so the % of Native Hawaiian/Pacific Islander babies served will
always be a lower proportion of our distribution data, but it is important to see this stark
disparity in our data.
The African America/Black Community: Also experiencing disproportionate need in King
County, and WestSide Baby is distributing items to the African American/Black community at
a proportionately high rate. This is an example of our equity screening tool and provider
selection process in the works, where as we work with more providers working with the
Black community, we will focus more distribution efforts on this high-need group.
The Hispanic/Latino Community: This is another example of a demographic where WestSide
Baby’s distribution is high, matching a high need rate. Again, the goal is to not have all the
bars at the same level, because they are NOT adjusted to population size, but we do want to
see the bars closer to each other, like this example.
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Notes on Region Data:
The only statistically significant changes for this question were:
1. Decreased need reported by North Seattle Caregivers from 20.2% in 2017.
King County overall, 2017 & 2019: 20.7%
New 2019 data does not show a statistically significantly different average Diaper
Need percentage, though 2017 data was 23% and the updated statistic is 20.7% with
a confidence interval of 19%-22%. Statistically, there is not change.
Basic needs: diapers or formula, King County (2017 & 2019)
A survey of children aged 6 months through 5th grade examined whether or not
families have struggled to afford basic needs since the child was born. In King
County, 20.7% of children lived in families that had found it difficult to afford
diapers or formula at least some of the time since the child was born.
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Map displays focus on South King County and White Center Hub area due to focus on
regional disparities in basic needs. Map is calculated based on children reached per zipcode
in 2019.
In 2019, 56% of all items distributed went to families living in 25 South King County zip
codes.
Priority area
South KC zip codes reached
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Notes on Caregiver’s Sexual Orientation Data:
No statistically significant changes for this question from 2017-2019.
Note: The question asks about identities including: Lesbian, Gay, Bisexual and
Queer. The survey does ask about gender of caregiver responding to survey with the
options of: Female, Male or Trans/Other.
Note: WSB does not collect sexual orientation of primary caregiver
King County overall, 2017 & 2019: 20.7%
New 2019 data does not show a statistically significantly different average Diaper
Need percentage, though 2017 data was 23% and the updated statistic is 20.7% with
a confidence interval of 19%-22%. Statistically, there is not change.
Basic needs: diapers or formula, King County (2017 & 2019)
A survey of children aged 6 months through 5th grade examined whether or not
families have struggled to afford basic needs since the child was born. In King
County, 20.7% of children lived in families that had found it difficult to afford
diapers or formula at least some of the time since the child was born.
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See WSBx PHSKC COVID Data for July 2020 PDF for more info.
Source: https://www.kingcounty.gov/depts/health/covid-19/data/impacts.aspx

Unemployment
King County residents filled 424,600+ unemployment claims from
March 1 – July 4. In first week of March, about 2,000 claims were filed, in
comparison to 47,000 in the first week of April alone.
Impact for WestSide Baby
More families are accessing public service support systems for the first time,
leading to an increased demand for basic needs, such as diapers and wipes.
WestSide Baby has already distributed 1.1 million diapers this year, in
comparison to typically distributing closer to 600,000 at this time. Even as we
move into Phase 3 and beyond, our community will continue to need extra
support for months to come.
WIC
7% more children were enrolled in the Supplemental Nutrition Program
for Women, Infants, and Children (WIC) at Public Health-Seattle & King
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County clinics in April 2020 than in January 2020. Supplemental Nutrition
Assistance Program (SNAP or “Basic Food Program” in Washington)
enrollment was up to 115,288 households in June 2020 in King County
compared to 98,068 households in February 2020.
Impact for WestSide Baby
Do not forget, WIC and SNAP do NOT allow for families to purchase diapers.
However, WIC and other maternal support services through PHSKC represent
a large number of our provider partner sites. Additionally, we know that
families needing a little extra support for groceries from WIC, likely need
support for diapers and hygiene products as well. National data from 2014
shows that families in the lowest income bracket spent 14% of their total
income on diapers, with the richest bracket spending less than 1% on diapers.
Domestic Violence
The Seattle Police department has seen a 16% increase of domestic
violence calls from January to April of this year compared to 2019.
Impact for WestSide Baby
WestSide Baby acknowledges that preventing child abuse and neglect
requires broad-based efforts involving many different sectors of the
community, and that there is a correlation between toxic stress, child abuse,
and a lack of basic need items in a home. When families have the essential
items they need to care for their children, the caregiver’s stress and anxiety is
relieved, and parents are able to feel supported in caring for their children.
Additionally, WestSide Baby’s partners with various domestic violence shelters
because we believe no one should be in an unsafe home environment
because they lack the financial and material item support to leave. The Stay
Home Stay Healthy ordinance in Washington looks differently for families who
are unhoused or live in precarious living situations.
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In January 2020 we distributed a survey to our 400 partner providers
via email, with a small handful administered written by hand. We
received 126 surveys, for a 31% response rate.
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In January 2020 we distributed a survey to our 400 partner providers via email, with
a small handful administered written by hand. We received 126 surveys, for a 31%
response rate.
This is an interesting and important measure of the long-term work our providers
are doing with their clients. 98% of providers work with their families for several
months to over a year.
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In January 2020 we distributed a survey to our 400 partner providers via email, with
a small handful administered written by hand. We received 126 surveys, for a 31%
response rate.
Some of these questions are also used in published peer-reviewed studies. By
collecting this data, we are measuring the long term outcomes of success of our
providers.
Comments:
This is an amazing resource for my clients who are in crisis. I have a budget and try
to spend most of it on emergency services, ie. hotel stays, travel arrangement to
safer locations, food. Having this resource helps stretch what I am able to offer my
clients regularly as they transition into self supporting parents. I have some clients
that come in for 1 or 2 visits in crisis, some who continue to work with me for
6months to a year, and others for years who are struggling to overcome trauma and
care for their families.
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I feel what WSB supports providers with is to build trust in parents towards
providers. Families have gone through many struggles and gatekeepers sometimes
are the ones who create barriers for families in the name of "system & policies",
therefore families start to lose that trust in providers & shut down. So when I am able
to deliver what families have requested, it slowly starts to build trust and security.
Offering Westside Baby orders to my clients does keep them on my case load longer,
which isn't necessarily a good thing. We're trying to figure out a way to manage this
inside our organization.
Our goal is not to keep clients in our program so the disagree is not a negative
response.
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In January 2020 we distributed a survey to our 400 partner providers via email, with
a small handful administered written by hand. We received 126 surveys, for a 31%
response rate.
So many providers have been part of our WSB community in other ways!! We
hope to compare this question year over year to help measure engagement.
Comments:
I haven't engaged in any of these ways yet, but I'd like to in the future
I helped record a video with a resident and with myself.
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In January 2020 we distributed a survey to our 400 partner providers via email, with
a small handful administered written by hand. We received 126 surveys, for a 31%
response rate.
Comments:
You all are providing items that families need and often do not have resources for.
You are making children safer by assuring that their hygiene needs can be cared for,
that they can be clothed appropriately, and that they are secured in cars
adequately. Thank you.
The WSB staff is stellar, kind, helpful!! A great resource to offer clients in need.
Everyone is so wonderful and they to demonstrate understanding and compassion
for our day to day stories and the needs for our clients. It makes it easy to speak of
WestSide Baby to clients and even to friends/family and have them donate to this
organization. I love telling friends and family about the impact that WestSide Baby
has for the families I work with and how it has changed my perspective on where I
donate. Prior to me working with Sea Mar I did not have any knowledge of
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WestSide Baby, but now I am glad I do and I want to continue spreading awareness of
how difficult it can be for some families to be able to provide basic needs for their
children. My favorite thing about partnering if the dedication, commitment, and
passion the staff show for their work and agency.
I love having Westside Baby as a resource for my clients. Sometimes a package of
diapers is all it takes for someone to feel supported, cared for, and effective as a
parent. The staff and volunteers are always helpful and kind. I don't know how I
would do my job without this resource.
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In January 2020 we distributed a survey to our 400 partner providers
via email, with a small handful administered written by hand. We
received 126 surveys, for a 31% response rate.
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